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PN 299  Outstanding in their Field: How Women Corporate Directors Succeed
) By Elizabeth Ghaffari

E
% The Battle for America 2008
= By Haynes Johnson

Leadership the Barack Obama Way
WLZLIEETY By Shelly Leane

\ BARACK
OBAMA
WAY
MAKE CHANGE HAPPEN
SHEL LEANNE

Volunteering
By Kathlyn Gay
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Strategic Resumes

Strategic Resumes : Writing for Results
By Marci Mahoney

Driving Customer Equity
By Roland T. Rust

LIFETIME VALUE
IS RESHAPING
CORPORAYTE STRATEGY

Winning in Emerging Markets
By Tarun Khanna

A ROAR MAP FOR
STRATEGY AND EXTESTION

Hip-Hop Revolution : The Culture and Politics of Rap

e o] B By Jeffrey Ogbar
REVOLUTION

The Cuture and Pabtics of Bap

Immigration : A Documentary and Reference Guide
Edited by Thomas Cieslik, David Felsen and Akis Kalaitzidis

American Reference Center —Nairobi  http://nairobi.usembassy.gov/irc.html ircnairobi@state.gov (020) 363 6197




LOCK INSIDE!
mvm \mtﬁLLAV

New Way Things Work
By David Macaulay

The World’s Great Speeches
Edited by Lewis Copeland

Reference and
Information
Services

n itroducion Reference and Information Services: An Introduction
By Richard E. Bopp and Linda C. Smith

‘ TONI
‘VIORRISON

A Mercy
By Toni Morrison
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American Quilts and Coverlets in the Metropolitan Museum of Art

Foreword by Stephen R. Covey

crucial i | | |
onareine Crucial Conversation tools for talking when the stakes are high
By Kerry Patterson, Joseph Grenny, Ron McMillan and Al Switzler
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“Manntd
Preparedness
Disaster Management and Preparedness

Thomes D haeid .
i By Larry Collins

Morgan: American Financier
By Jean Strouse

Mo RGAN

JEAN STROUSE

BRAND sense Brand Sense: Build Powerful Brands through Touch, Taste , Smell, Sight and

Mo tute st Sound
g By Martin Lindstrom

MARTIN LINDSTROM

FOREWORS BY PAILIP KOTLER
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The Post-American World

| \ﬁauf By Fareed Zakaria
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AREED ZAKARIA

Leading with
QUESTIONS Leading with Questions

@ By Michael Marquardt

Powerful Proposals

POWERFUL By David Pugh and Terrry R. Bacon
PROPOSALS

TATID 6. POGH as0 TERRY 1. BACH

THOMAS ). PETERS and
ROBERT H. WATERMAN, IR.

3 MATIORAL BLSTSELL LR

In Search of Excellence
By Thomas Peters and Robert H. Waterman

DEVELOPING
GREAT
MANAGERS

e Developing Great Managers
Conversations That 8uid Skadls FAST By LiSa Haneberg

American Reference Center —Nairobi  http://nairobi.usembassy.gov/irc.html ircnairobi@state.gov

(020) 363 6197



JOSEPH E. STIGLITZ

\YIKNER OF THE NEGEL PRIZE 0 ECINOWIES

Freefall: America, Free Markets and the Sinking of the World Economy
v By Joseph E. Stiglitz

AMERICA, FREE WARKERS, AND THE
SINKING CF [H: WORLE ECONCWY

A/
anaging the _ _
cnstomer Managing the Customer Experience

xperience By Bernd H. Schmitt

et t

Parties and Elections in America
By Sandy Maisel and Mark D. Brewer

THE RISE OF
AMERICAN The Rise of American Democracy: Jefferson to Lincoln
DEMOCRACY By Sean Wilentz

FFER

SEAN WILENTZ
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